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Boyd Drew. Goldenberg Jacob. (2013), "Inside the Box: A Proven System of Creativity for
Breakthrough Results”. Simon & Schuster.



Goldenberg Jacob, Schrift Rom (2017) “Creative Connections: How Companies Innovate by
Crafting New Links between Attributes”, Columbia CaseWorks

Goldenberg Jacob, Schrift Rom (2016) “Less Is More: How Industry Giants Like Apple and
Philips Really Innovate”, Columbia CaseWorks

Goldenberg Jacob, Schrift Rom (2018) "Go Forth and Multiply: Unlocking Successful
Innovation”, Columbia CaseWorks
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Goldenberg J. Mazursky D. (2002), "Creativity in Product Innovation”. Cambridge Press.

Abbie Criffin and John R . Hauzer (1993) The voice of the Customer. Marketing Science Vol
12 1-26.

Altschular G .S. (1986), To find an idea: Introduction to the theory of solving problems of
Inventions, Novosibirsk, USSR, Nauka.

Booz, Allen and Hamilton (1982) New Product Management for the 1980’s New York: Booz,
Allen and Hamilton INC.

Calantone J. Roger and Benedetto C. Anthony (1988) "An Integrative Model of the New
Product Development Process: An Empirical Validation, Journal of Product Innovation
Management Vol. 5(3) P. 201-215.

Diehl M., Stroebe W. (1987) Productivity Loss in Brainstorming Groups: Toward the Solution
of the Riddle. Journal of Personality and Social Psychology, 53 p' 497-509

Elron Efrat and Jacob Goldenebrg (1999), Brainstorming — Thunder and Lightening or a
Storm in a Teacup?, Executive, Vol. 32 April, p 10-15 (Hebrew).

Goldenberg J. Mazursky D. Solomon S. (1999), Creative Sparks Science, volume 285, (5433)
September p. 1495-6.

Goldenberg J. Mazursky D. Solomon S., (1999) Templates of original innovation: Projecting
original incremental innovations from intrinsic information Technological Forecasting and
Social Change, May, Vol. 61/1 P. 1-12.

Goldenberg Jacob and David Mazursky (1999), The Voice of the Product: Templates of
New Product Emergence, Innovation and creativity Management, September Vol. 8, 3,
157-164.

Goldenberg Jacob, David Mazursky and Sorin Solomon (1999), “Creative Sparks,” Science,
vol. 285, (5433) September p. 1495-6.

Goldenberg Jacob, David Mazursky, and Sorin Solomon (1999), "Toward Identifying the
Inventive Templates of New Products: A Channeled Ideation Approach,” Journal of
Marketing Research, 36 (May), p. 200-210.

Goldenberg Jacob, Donald R. Lehmann and David Mazursky (1999), The Primacy of the
Idea Itself as a Predictor of New Product Success a MSI working paper, Report No. 99-110.



Goldenberg Jacob, Donald R. Lehmann and David Mazursky (2001), “The Idea Itself and
The Circumstances of Its Emergence as Predictors of New Product Success”,
Management science, Vol. 47, No. 1, January, p. 69-84.

Goldenberg Jacob, Roni Horowitz, Amnon Levav and David Mazursky, (2003), Finding the
sweet spot of innovation, Harvard Business Review, March p 120-29.

Goldenberg Jacob. Mazursky David . Solomon Sorin. (1999), Creativity Templates: Towards
Identifying the Fundamental Schemes of Quality Advertisements Marketing Science, Vol.
18, No. 3 p. 333-351.

Golder N. Peter and Tellis J. Gerard (1997) Will It Ever Fly? Modeling The Takeof of Really
New Consumer Durables, Marketing Science Vol 16 (3) P. 256-70

Hofstadter Douglas R. (1995), Fluid Concepts and Creative Analogies. BasicBooks (Harper
Collins Publishers)

Maymon Oded and Horowitz Roni.. (1999): Sufficient Condition for Inventive Ideas in
Engineering IEEE Transactions, Man and Cybernetics, Vol 29. 3 (August), 349-61.

Paulus B. Paul, Dzindolet T. Mary, Poletes George and Mabel L. Camacho (1993), Perception
of Performance in Group Brainstorming: The illusion of Group Productivity. PSPB, Vol 19 No
1February, P. 78-89

Perkins D.N (1981) The mind’s Best work, Harvard University Press

Urban, Glen L. and Hauser John R. (1993), Design and Marketing of New Products. New
Jersey: Prentice Hall.

Weisberg Robert W. (1992), Creativity Beyond The Myth Of Genius. W.H.Freeman Company
NY,
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