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4048 - Preparatory Course: Practicing Academic Writing
7046 - Qualitative Research Methods

Course Description

Course Description:

Changes in world politics and technological developments had expanded significantly the
role of the media in diplomacy. International relations, to a large extent, takes place in the
realm of communication and it involves public diplomacy, especially during conflicts in
which a country’s image serves as part of its national security. In the information age we
live in, foreign policies cannot succeed without communications capabilities that have an
impact on the way people, organizations and Governments perceive the events. The
purpose of this course is to examine the management of public diplomacy by different
political actors in the information age. We will discuss the changes in international
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relations as a result of technological developments; how does actors use the traditional
media and the new media in order to promote their messages during conflicts; states’
branding; the use of the internet by different actors (including terrorist organizations); and
Israel's public diplomacy. During the course the students will conduct research dealing
with different aspects of public diplomacy during conflicts.
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Course Goals:

Provide the students with understanding regarding the realm of public diplomacy
especially regarding conflicts. The students will engage with the topic, with conducting a
research.

a Grading

Assignments and Requirements:

° Attendance (students who miss more than three classes in a semester will not
pass the course)

° All Required Readings

° First presentation: connecting a current event to a theoretical aspect

° Second Presentation: presenting your study

° Seminar Paper

Grade Composition:

° First presentation (20% of final grade)
° Second Presentation (20% of final grade)
° Seminar Paper (60% of Grade)
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Diplomacy and Statecraft, 12, 1-28.
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Communication Review, 2, 235-257.
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Digital public diplomacy
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Political and Social Science, 616, 94-109.
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Snow, N. (2008). International exchanges and the U.S. image. The annals of the American
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States branding

Ham, PV. (2001). The rise of the brand state: Postmodern politics of image and reputation.
Foreign Affairs, 80, 2-6.

Avraham, E. & Ketter, E. (2008). Media Strategies for Marketing Places in Crisis: Improving
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Branding Israel

Avraham, E. (2009). Marketing and managing nation branding during prolonged crisis: The
case of Israel. Place Branding and Public Diplomacy, 5, 202 — 212.

Public diplomacy and terrorism

Weimann, G. (2004). How modern terrorism uses the Internet. Washington, D.C.: United
States Institute of Peace, Special Report, 116. www.terror.net: Available at: www.USIP.org.

Ayalon, A., Popovich, E., & Yarchi, M. (2016). From warfare to imagefare: How states should
manage asymmetric conflicts with extensive media coverage. Terrorism and Political
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Naveh, C. (2007). The Palestinian-Israeli Web war. In P. Seib (Ed.), New Media and the New
Middle East (pp. 171-189). New York: Palgrave.

Yarchi, M., Samuel-Azran, T., and Bar-David, L. (2017). Facebook users’ engagement with
Israel's public diplomacy messages during the 2012 and 2014 military operations in Gaza.
Place Branding and Public Diplomacy.

Seib, P. (2011). Public diplomacy, new media and counterterrorism. CPD perspectives on
public diplomacy, 2. USC center on public diplomacy, at the Annenberg School.
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War of Narratives
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Media, diplomacy and the information age
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Liebes, T. (1998). Television’s Disaster Marathons. In Liebes Tamar & James Curran (eds.)
Medlia, Ritual and Identity. New York, NY: Routledge: 71-86.

Wolfsfeld, G. (1997). Media and political conflict: News from the Middle East. Cambridge,
England: Cambridge University Press. pp. 13-55.
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Weimann, G. (2006). Terror on the internet: The new arena, the new challenges. US
Institute of Peace Press.

The media and public opinion
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